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�� las grandes tormentas que se 
desarrollan en el AtlÆntico y en el 
Pacífico desde los aæos 70 han
aumentado aproximadamente un 
50% tanto en duración como en 
intensidad.�

Estudio del MIT
31 de julio de 2005

�� major storms spinning in 
both the Atlantic and the 
Pacific since the 1970s 
have increased in 
duration and intensity by 
about 50 percent.�
MIT Study
July 31, 2005
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Heat Wave in Spain in 2003
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The 2003 heat wave generated 
losses of 810 million euros in 

agriculture production

� Changes in Harvests

Spain lost �810 million in
agricultural output in the 
2003 heat wave

(Cosecha promedio)
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Ola de Calor en Espaæa en 2003
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